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One of the biggest mistakes that people make when setting up social media profiles 
for their business is using incorrectly sized profile and cover images.

It may seem like a small detail but can have a big impact on the way your company 
and brand is perceived.  If a business owner can not get these simple details right, 
what does it say about their attention to detail in other areas of their business. As 
we know, first impressions are important and since your social profile may be the 
first interaction people have with your business it is worth ensuring that your profile 
and cover images are sized correctly.

In this guide we will cover some of the mistakes that businesses make with their 
social media profile images.   We’ll then go on to provide templates for Profile and 
Cover images on Facebook, Instagram, LinkedIn, YouTube and Twitter.

Visual representations of all image types are included in this guide, though they will 
not be to scale. You will find all correctly sized individual image templates within the 
accompanying ZIP file.   
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Your Profile Photo will appear somewhere at the top of your company page, but it 
will also appear in the heading of your posts and next to any comments you make 
on other people's posts.  It will also be displayed  if you show up in search results 
on the platform (Facebook, LinkedIn etc…).   

Your cover image, on the other hand, will only appear at the top of your page on the 
platform in question.   This distinction is worth bearing in mind when deciding on 
the image to use for each.

It is worth noting that the profile images to be uploaded are ALWAYS square, 
although they are sometimes displayed in a cropped circle (more on this on the next 
page).  

In order to have a cohesive cross platform pressence for your company, it is 
strongly advised to use the same Profile image across all social platforms.

The Cover Images, however, vary greatly from one platform to another in terms of 
their size.  You may want to consider creating different cover images relevant to the 
audiences you are targetting on those platforms.

Let’s start by looking at the correct way to setup your Profile Image.

Before we go any further it is worth clarifying what we mean when we talk about 
‘Profile’ and ‘Cover’ images, just in case you are unaware.

We’ll use Facebook as an example, but most of the platforms have a similar format.  

Profile 
Image

Cover Image

Profile Image

Profile Image
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As mentionned on the last page, your Profile image will be seen EVERYWHERE.   It 
will be featured on your page, it will be in the header of your posts, it will be next to 
any comments on posts, it will be displayed in the header of any Facebook ads you 
run…  It could be said that it is the single most important image for you to get right!  
Here are some common mistakes and how to avoid them.

”I should just use my Logo, Right? “     WRONG!

Let’s say you’ve got a great looking 
company logo, like this, and you have 
an image file for it.

A lot of people upload this as their Profile Image.  It may look fine at the 
top of your page.  The problem is that when it is reduced down to the size 
it is usually displayed at in all of those other locations, it is unreadable and 
barely recognisible, as you can see from the example on the right.

Make sure the image has been created at the required resolution and not 
scaled up from a much lower resolution image, or it will appear blured 
(We will come on to image sizes for each of the platforms later).

The solution here is to use the main graphical part of your logo, if there is one, or 
some other graphical representation familiar to your brand.   Bear in mind that in 
most cases, your company profile name will be appearing next to your profile 
photograph anyway, so there is no need for it to be included within the image itself. 

You can see that this image, at the correct resolution, looks a lot better.  
It is also now a very identifyable part of the company brand.   But there’s 
another problem…

Depending on where it is displayed, the image may be cropped to a 
circle. On Facebook it is square on your Company page but round in 
your posts and comments.

As comments and posts are the most common places that people will 
see your logo, make sure that it will fit within a cicle the same diameter 
as the square image, as indiacted by the red dotted line.

So, now we have a correctly positioned logo within your profile image 
and it is a lot more identifyable than the ‘full logo’ in the 1st example 
above above. Let’s now see how that looks on the platform...



The Perfect Profile Image
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OK, so now you know how to ‘frame’ your profile image, but what size should it be?

There are two things to consider when talking about size.  One is the physical 
dimensions of the image when displayed on screen, measured in pixels (px).  The 
other is the size of the file itself, measured in megabytes (MB).

In terms of the dimensions, every platform has a different minimum and/or 
recommended size.  At the time of writing, these are as follows:

Facebook - 180 x 180 px
Instagram - 110 x 110 px
Twitter - 400 x 400 px
LinkedIn - 300 x 300 px
YouTube - 800 x 800 px

Remember that we do not want to be scaling UP any images. Also bear in mind that 
as screen resolutions on devices increase over time, so will the minimum profile 
image resolution requirements.    So why not future proof your profiles and go big!  
Since YouTube requires it, 800 x 800 px should be an absolute minimum, but 
consider larger images of 1,200 x 1,200 px. 

Having avoided all the common mistakes 
outlined on the previous page, we now 
have a correctly sized profile image that 
looks great and is, crucially, identifiable 
wherever it is seen.

You can also see in the mockup on the 
right why it is not necessary to include the 
company name within the profile image 
itself, since it is often included next to it as 
text, by the platform.

File Types & File Sizes

Image Sizes

With the actual file size, again each platform has differing limits.  However, if you 
keep the file to below 4MB, it will be fine for all the main platforms.  Similarly with 
file format, each is different, but either ‘.jpg’ or ‘.png’ will work fine on all platforms.

Now let’s look at some general things to consider with your Cover Images… 
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As with your profile image, your cover image should be created at the 
maximum resolution it will be displayed at (or greater).  Never ‘scale 
up’ a smaller image to use on your cover…  It will not look good!

1
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Do not use just your Logo!   You’ll already have that on your profile 
and since the cover image is such prime screen real estate we don’t 
want to waste this opportunity to make a strong visual impact.

Whatever you use, the message you are trying to convey with the 
image contents needs to be readable and easy to understand on all 
screen sizes.

Beware of the cover image cropping that can take place when being 
viewed on different devices.  Our templates include ‘safe zones’ that 
are viewable across all devices. More on this on the next page…

Your cover image should represent your brand, ideally showing a 
product or person in action.  (It is a good idea to include your logo as 
a PART of this image, just not the ENTIRE image)

You may want to use different cover images on the social platforms, 
to appeal to the different audiences you find on each. However your 
cover images should all be consistent with your company branding.

Whatever you use, bear in mind that the aim here is to make an 
emotional connection with the viewer. Your image should be 
engaging, enticing them to scroll further into your page.  

Remember that cover images are sharable, so an engaging image 
that people will want to share will be great for promotiong your 
company and brand.

It’s fine to use text in your images, but try to keep it to a minimum 
and again, beware of the cropping that occurs on different devices… 
Having part of your message cropped out is not a good look!

If you are feeling really creative… your cover image can actualy be a 
video on some platforms.  This is a great way to increase visual 
appeal and engagement!
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As you will see in later pages, the size and aspect ratio of cover images varies 
widely from one platform to another, so there is not going to be one image you can 
use across all platforms, you may have to do so tweaking so that things look right 
on each platform and even on each device type.

In fact, this issue of cropping on different devices results in 
one of the biggest mistakes businesses make with their 
cover image.  This was menitonned as one of our top 10 tips 
on the previous page, but is worth giving a little more 
explanation here, since it is such an easy mistake to make.

Let’s say you have your profile setup and have got a great 
cover image ready to use, stored on your mobile.   You open 
the Facebook App and select ‘upload cover image’.  You 
add your image, resize and position it.   Job done.   It is now 
in place at the top of your company page in the Facebook 
App on mobile.  If you have read the 10 tips on the previous 
page you may notice a number of mistakes with the example 
shown on the right, but the biggest is not so obvious.

You see, although Facebook uses the 
same image for the header on both 
desktop and mobile, the desktop 
version has the top and bottom 
cropped off.

In the case of the example shown 
here, the effect is that it has cropped 
the top of the logo and the bottom of 
our crucial, attention-grabbing
headline text.

It instantly makes your Facebook Page 
look unprofessional…  Not a great first 
impression!

As long as you are aware of this, it need not be a problem.  It is just a case of 
ensuring that any crucial content is only included in the ‘safe zones’ that will be 
shown on both mobile and desktop.

We’ll now move on to specific image sizes, one platform at a time.  In cases where 
there is a difference between the viewable area on mobile and desktop, this will be 
made clear.  Also the ‘safe zones’ are clearly marked on the image templates 
provided along with this guide.



Facebook Images
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Facebook has over 2 billion active 
monthly users. That means that almost 
a third or the World population is on 
Facebook on a monthly basis!

The sheer volume of users means the 
demographics are evenly split. Male or 
female, young or old, they’re all there.   

Facebook is a global network and its in-
line translation feature means you can 
reach clients and customers who are 
not native speakers of your language. 

One thing you can be sure of is that your niche is on Facebook and that’s why this 
is a very important social network to be a part of.  If you are only going to promote 
your business on one platform, then Facebook would probably be the top choice.  

If you do intend to run Facebook Ads, these will be linked to your Facebook 
Business Page, so you want to make sure that your business Page on Facebook is 
looking its best!

Facebook Profile Image

We’ve already discussed profile photos and whilst Facebook officially specifies a 
minimum image size of 180 x 180 px, it is recommended that you use a single 
larger image across all your social profiles.

That said, it is worth noting the various sizes that your profile photo is displayed 
within Facebook, so that you can see how your image will look when scaled down.

• On Desktop, your profile will be displayed as 170 x 170 px
• On Mobile it will be displayed as 128 x128 px
• Your profile ‘thumbnail’ (on posts etc) will be 32 x 32 px

So when you have created your profile image it is worth scaling it down to 32 x 32 
px to see how it looks.  Is it still recognisable in this form?  This is an important 
question, since this is where most people will see it – i.e. as a thumnail next to 
posts, comments and in the heading of any ads you are running.



Facebook Page Cover Image
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This is the image you want to be most careful about.   As we have discussed, it 
displays differently on Mobile and Desktop.

The image you load up should be at 820 x 462 px. Bear in mind that the top and 
bottom will both be cropped by 75 px when displayed on Desktop. 

Ensure that all of your crucial content or imagery is therefore kept within the central 
safe zone shown in the template.   This is effectively 820 x 312px.

With Facebook, it is possible to use a video for your cover photo.   This is a great 
way to increase the visual appeal of your page and engagement with your 
audience.

For best results, your video should be 820 px wide and 456 px tall and should be 
between 20 and 90 seconds in length.

The recommended file formats are either MP4 or MOV.

Facebook Page Cover Video

It is worth pointing out, however, that you can reposition the cover photo for 
desktop, so that you show more of the the top or bottom, so do have some level of 
correction.  However in the example given earlier we had crucial content at both 
the top and bottom, so this would not have helped in that case. 

Another think that many people don’t realise is that when someone arrives at your 
page, Facebook does not show the entire cover photo immediately. Rather the 
bottom half is displayed, along with your profile image.   You may therefore want to 
consider this when designing your cover image and have something enticing in the 
lower half to encourage people to scroll up to reveal the full image.



Facebook Group Cover Image
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Most businesses do not have a dedicated Facebook Group page, but if you do, 
then you are going to want to be aware of similar cropping issues that occur, as 
with your business page cover image.

The Group Cover Image size is the same on mobile as your Business Page Cover 
image, at 820 x 462px.  However on desktop it is slightly shorter than you page 
cover at 820 x 250px.

If you are holding events and add them to your Facebook Page, you have the 
option of adding an image which is, of course, highly recommended.

Unlike the Page Cover and Group Cover images, there is no need to worry about 
‘safe zones’ since the full image will be displayed everywhere, albeit scaled down in 
some instances.

The image you upload should ideally be 1920 x 1080px.  This size is commonly 
referred to as 1080p or Full HD (FHD) resolution.

There is another thing to consider with a Facebook Group Cover Image and that is 
how it displays as a thumbnail in the in the groups section of Facebook.   Just as 
your Profile Photo is cropped down into a circle, so is your Group Cover when 
displayed in the Groups Section.  Using clever design, your Group Cover Image 
can look great in all sizes and shapes!

Facebook Event Image



Linkedin Images
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LinkedIn is the world’s largest 
professional network, with around  half a 
billion users.  

Some people think it is a recruitment 
tool which indeed it is, but it’s not just 
about recruitment. It also provides an 
excellent business to business 
marketing opportunity, a great way to 
generate leads and not to mention a 
fantastic tool for connecting with other 
industry leaders, expanding your 
professional network.

There are 2 different image sizes to consider when talking about LinkedIn cover 
images.  The first is that on your personal profile and the other being on your 
company page.   Both are sized differently, with the recommended size for each 
being:

Personal profile: 1584 x 396px.
Company page:  1192 x 220 px.

Any time someone visits your personal profile, your cover image will be the 
prominent image they see, so ensure that it is something that represents you well.   
It does not necessarily have to be company branded.

The top ten tips for creating a killer cover image apply equally to LinkedIn as they 
do to the other platforms, however the ‘cropping issue’ is of particular importance 
here.   LinkedIn crops your cover image based on the screen resolution as well as 
the device.  In fact there is no fixed ‘safe zones’.   We recommend not using text or 
logos in your LinkedIn header image, nor faces or products.

Here is LinkedIn’s own advice:

“Your cover image may have to be adjusted to fit the screen which may involve 
trimming the image horizontally or vertically. We recommend uploading a high-
quality image with as little text as possible to ensure an optimal display on all 

devices and screen sizes”

LinkedIn Cover Images

So certainly, as a business owner, we recommend having a LinkedIn profile if you 
have not got one already.



Twitter Images
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Twitter this is the third largest social 
platform and it tends to have more of a 
tech savvy audience, and it does have 
specific use cases in business.  

It is a microblogging platform, so you’re 
limited with the length of your posts, 
however it is great for links to articles and 
blog posts, or for time sensitive events 
related to product launches etc...

Whilst you may not see Twitter as a 
primary platform for your business it is 
useful to have a profile there to increase 
your reach further.

Good news!   You don’t have to worry about cropping with this one…  It’ll look the 
same across all devices.

Twitter Cover Image

There are ways that we can automate cross posting of your content from the likes of 
Facebook, Instagram and YouTube to Twitter so that you have an active profile, with 
very little effort! We teach these methods in our Ultimate Marketing Academy.

Size On Mobile & Desktop
1,500 x 500px

If you have an image that is bigger or that has different proportions, you can scale 
and adjust the position (viewable area) when uploading.   

I mentioned that you may want to use different cover pictures for each platform.   
However, if you did want to repurpose one of your other images, then this would be 
a good place to do it, since Twitter allows for a higher degree of adjustment.



YouTube Images
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After Google web search, YouTube is 
the second largest search engine and of 
course it is owned by Google!  

It has over 1 billion active users and it’s 
worth bearing in mind that Google 
prioritizes video in its search results.    

Video allows you to make a very  
personal connection with your viewers 
and it’s also something that is regularly  
shared on social media through all the 
other platforms as well. 

Producing YouTube videos on a regular basis might not be for every business. 
However you may want to feature videos on your website.  Hosting those videos on 
YouTube and then embedding them on your website is an efficient way to do that.

YouTube Channel Art
Your cover image on YouTube is known as the Channel Art. As with other platforms, 
your Channel art will be displayed differently, depending on the device it is being 
viewed on, except with YouTube there is also a specific size for TVs.

YouTube is very helpful in providing a clear description of all the sizes.

2560 x 1440px (Upload your images at this size)
2560 x 423px
1855 x 423px
1546 x 423px (This is the central ‘Safe Zone’) 

TV
Maximum On Desktop

Tablets
Mobile & Minimum On Desktop 



Instagram Images
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In case you weren’t aware, Instagram is owned by Facebook.  When setting up ads 
on Facebook it is easy to also have them run on Instagram with very little extra 
effort.  It is useful to know that Instagram has a much  younger demographic with 
60% off Instagram users being under 30 years old. 

As Instagram is essentially a photo sharing social media platform it is naturally 
visual one.  It is great for businesses that can showcase their products and services 
in highly visual way, but don’t think that you should only use it for product shots.  

As with all the social media platforms, it is about engaging with your audience and 
allowing them to get to know your company better.  So, you could equally use it as 
a window into your business, showing people behind the scenes how you do what 
you do.  Essentially, allowing the character of your business to shine through. 

Profile 
Image

110 x 110px

There is no ‘Cover Image’ on Instagram… Your 
collection photos serve as your cover image.

The minimum size for photos is 1080 x 1080px, and 
these will appear as 161 x 161px thumbnails.

I say ‘photos’ although you don’t need to restrict 
your posts to photos. Instagram is also great for info-
graphics related to your products or industry, or 
‘digital flyers’ for upcoming events or product 
launches. 

Photo Uploads
1080 x 1080px

Thumbnails
161 x 161px

Just make sure there is interesting and engaging content in there, and don’t just 
post a stream of direct product ads, or people will tune out.

Stories
1080 x 1920px

One great way to show engaging content is 
through the use Instagram's ‘Stories’ feature.

Stories provides users with a full screen immersive 
viewing experience on mobile.   In this way they 
allow you to make a much more direct and 
personal connection.   You effectively have the 
viewer’s undivided attentions for the time that your 
photos are on screen… Use it wisely!

Images for Stories should be ‘portrait HD’ which is 
1080 x 1920px.


